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The dynamics of the fashion industry are changing
at a phenomenal pace. Globalization, sustainability,
the digital breakthrough and other global challenges
are forces currently driving the sector forward. This
exciting context of change needs new professionals
to adapt to and satisfy the needs of the industry
and the consumer. With a rigorous, innovative focus,
the Master in Fashion Marketing, Communication
and Event Planning offers solid, comprehensive,
3.0-centered training in new marketing and creative
management tools for fashion brands.

Throughout the course, the student will learn how
to analyse the context, identify opportunities and
insights, and build solid branding, thus creating
intangibles and universes of both own brands and
external brands in order to lay the foundations for
the marketing mix and brand strategy planning.

By placing the consumer at the center, students
will familiarise themselves with concepts such as
the customer journey/experience, new digital tools
and multichannel marketing. All this to be able to
design fluid brand experiences (on and offline) and
to learn how to communicate creatively, developing
transmedia stories and content which are original,
and which add value. The master also provides
the knowledge necessary to design, organise and
produce presentations of collections, new product
launches and other fashion events (fashion shows,
showrooms, etc.).

Taught by fashion experts and professionals, the
program is designed to foster creative thinking
within a strategic framework and to manage brands
in a comprehensive way, from strategy to creativity,
and from concept to implementation.

JESUS VAZQUEZ VIEDMA

MASTER’S PROGRAM DIRECTOR

He has a bachelor's degree in Law from

the Universidad Carlos lll in Madrid.

After completing his university studies,

he established himself in Milan over the
course of a decade, where he worked as the
commercial director of brands including Miu
Miu, Trussardi and Marc Jacobs. He also lived
in London where he worked for Burberry, until
he returned to Spain to manage the Stella
McCartney brand nationwide. After building up
more than 15 years of professional experience
in the world of fashion, he decided to take

the step of creating JVV, an agency which
combines his experience and passion.




DEGREE: Master in Fashion Marketing,
Communication and Event Planning
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CREDITS: 60 ECTS

DURATION: 1 academic year

START DATE: October

LANGUAGES:
-  Spanish option
- English option
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COURSE TYPE: On campus
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In companies from the fashion sector and specialized

agencies:

« Head of marketing and/or communication in
fashion companies

» Brand manager

« Strategic consultant for fashion brands

« Expert in fashion communication

« Head of digital marketing in fashion

« Fashion public relations

« Expertin customer experience

« Creative director or member of the creative
department in specialized companies or agencies

« Brand content manager

« Storyteller

« Experience and event producer

« Professional in specialized agencies: trends,
experience design, press offices, etc.
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